
The global surf industry
is valued at $3 billion,
with a significant shift
towards sustainable
practices.

The market for
sustainable sports gear is
expected to grow by 20%
annually over the next five
years.

Growing Eco-
Conscious Market.

Market Opportunity

of surfers prioritize eco-friendly
products and are willing to pay a
premium for sustainability.
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*Examples were classified based on which team was most likely to drive the communication tactic
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Eliquis (PE; BMS/Pfizer)
A payer website was created to share head-to-head studies against a leading competitor to
provide ad hoc payer and formulary decision support, thereby strengthening its position in a
competitive landscape
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Medical Affairs Examples
Eliquis (PE; BMS/Pfizer)
A payer website was created to share head-to-head studies against a leading competitor to
provide ad hoc payer and formulary decision support, thereby strengthening its position in
a competitive landscape
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